The Employee Mobility Institute
Media Kit



WHY PUBLISH WITH TEMi?

Connect with the TEMi community and build OUR AUDIENCE

relationships with a highly targeted audience. Meet and talk with the people driving global

workforce management across Australasia as you
TEMI offers a curated thought leadership platform showcase your expertise, magnify your brand and
for the delivery of practical, educational content that build trust with key decision-makers.
supports professionals involved in talent mobility,
international HR, talent acquisition, workforce

; i @®e International HR ®e Payroll, Reward and Global
planning and employee mobility. ar and People Leaders ar Be)rlwefits Professionals
* Niche, senior audience across global mobility
and international HR
. ®e People and ©®e Travel Management and
* Strong engagement driven by relevance rather A P\

Culture Leaders Business Travel Advisors

than scale

* Opportunity to position alongside respected

industry peers ®e Global Mobility and Medical and Security

A% Relocation Leaders Risk Practitioners
» Content aligned to real-world challenges faced
by practitioners.
.g Talent Acquisition .g Immigration, Legal,
®® .d Global Hiring M® Tax and Global
Professionals Employment Advisors

®e Workforce Planning and ®e Global Workforce
Talent Strategy Leaders Strategy Leaders

Engage with practitioners from our region’s
most prominent brands with diverse and mobile
workforces. Primary engagement comes from

Australia and New Zealand, supported by a ENEWS ENGAGEMENT e " o
growing network across Asia-Pacific, the UK *2026 statistics o O
and North America. TEMi out performs @) 851% ®
when it comes to online ® 170 ®
engagement, with an T o © @
INFLUENCE average email open e
rate of approximately .. L
Increase your brand recognition and influence. 52.8% - that's approximately ® o
Promote your brand, team members and 32% above Industry standards.
business solutions to our targeted audience and
make meaningful connections with key industry
decision-makers.
TEMi INDUSTRY
PERFORMANCE AVERAGES
REPUTATION OPEN
RATE 52.8% 20%

Demonstrate that you are an integral part of the _ _
community you serve and that you value the power “Sources: Industry data: Active Campaign (2026);
. . . TEMi analytics (2026)
that comes from working together. Foster interactions
that generate leads, nurture prospects and showcase

your passion for improving employee mobility.

ek Subscriber base of 2000+
A% TRUST

Associate your brand with excellence in global i) . .
talent management. Benefit from accreditation #o 2000+ social med'a_'
with a trusted organisation pivotal to the talent followers and growing

mobility community and authentically build
credibility, trust and rapport.




BUILD INFLUENCE THROUGH TEMI

FEATURE ARTICLES

TEMi Talent Members

» Free*
(1 article per 12 months included
in membership)

» AUD 325 per additional article
» Priority scheduling

RECRUITMENT CAMPAIGNS

TEMi Talent Members

» Free*
(2 job postings per 12 months included in
membership)

» AUD 795 per additional campaign
» Priority scheduling

Non-members (one-off)

» AUD 485 per article

» Includes editorial review, optimisation
» Website publication, and

» 1 x LinkedIn amplification

Non-members (one-off)
» AUD 850 per campaign

» Includes dedicated Career Alert EDM,
republishing in the TEMI Bulletin

» Includes editorial review,
optimisation/formatting

» Member Portal publishing
» 1 x Linkedln amplification

» Campaign report

THOUGHT LEADERSHIP PARTNER PROGRAMME

» AUD 3,600/year

A structured thought leadership partnership
for organisations seeking consistent visibility
and credibility within the TEMi community.
This programme is designed for organisations
who want to maintain a presence over time,
rather than rely on one-off exposure.

Includes:

» Up to 4 articles per year scheduled across
the year

» Opportunity for Bulletin feature at editorial
discretion

» Enhanced contributor profile
(logo, backlinks, brand presence)

» Inclusion of organisation logo in TEMI
monthly newsletter as a recognised
contributor

» Editorial alignment support (as needed)

» Annual analytics snapshot of engagement
insights




SPECIFICATIONS

EDITORIAL STANDARDS

Please note, TEMi is a thought leadership platform, not an advertising channel. Articles must be
informative in nature, offering thought leadership, expertise, tips or practical advice relevant for

global talent mobility practitioners.
All content must be:

* Educational and
vendor-neutral

* Practical and relevant to
mobility professionals

» Evidence-based or insight-led

SUBMISSION SPECIFICATIONS

* Word count: 500-1,000 words
e Title: = 70O characters

* Images: 900x610 (web), 1,200x630
(socia), JPG/PNG, licensed

e About the Author: = 80 words + 1 website
link + up to 2 social links

 Disclosures required where relevant

» Contributor confirms originality and rights

EDITING

Editorial Support (optional)

Substantive editing or restructuring
support available at AUD 180/hour
(with agreed cost cap prior to
commencement)

Re-edit Fee (Where applicable)

AUD 210 per additional revision
cycle beyond the standard.

Not accepted:

* Overt product promotion
or sales-led content

* Marketing copy or
brand-heavy messaging

* Unsubstantiated claims
or low-value Al-generated content

PITCH & ALIGNMENT (MANDATORY)

Contributors must submit:
» 2-3 working titles

* Three bullet points per title
outlining reader value

TEMiI will review for relevance, unigueness,
and calendar fit before confirming

GET IN TOUCH

Collaborate with TEMi to tailor a strategic
roadmap. Whether it's a one-time boost,
an annual plan, or a multi-year strategy,
we can help.

Q +61(0) 422577724
& support@temitalent.com.au

& P O Box 5153,
Frankston South, o
Victoria 3199, Australia : TE M .

R www.temitalent.com.au ®..-"






